1. SDG Knowledge
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New idea or proposed solution — not yet implemented

SDGis unclear or
inaccurate.

Identifies the SDG, but barely
explained / missing important
context.

Identifies the SDG and gives a
basic explanation of the
problem.

Clearly explains a specific
problem with relevant context.

Excellent understanding of the
SDG and presents
compelling, strong examples
of the problem.

2. Proposed Solution

Proposed solution is
unclear.

A solution is mentioned, but
vague.

Presents a clear solution that
generally addresses the
identified problem.

Presents a thoughtful, specific
solution that clearly responds to
the problem.

Presents an exceptionally
clear and well-developed
solution with multiple steps
outlined.

3. Audience &
Potenital Benefit

The intended audience is
not identified.

An audience is mentioned, but it
is broad and potential benefitis
unclear.

Clearly identifies who the idea
is intended to help and
describes a potential benefit.

Clearly identifies and discusses
the intended audience and how
the idea will benefit them.

A thoughtful understanding of
the intended audience, their
needs, and how the proposed
idea could meaningfully
benefit them.

4. Personal
Connection &
Motivation

No personal connection to
the issue is
communicated.

Some personal interest but the
motivation is unclear.

Clearly explains why the issue
matters to them.

Communicates a meaningful
personal connection and
motivation to address the issue.

Shares a compelling and
authentic connection that
strongly demonstrates why
they are motivated to create
change.

5. Storytelling &
Effective
Communication

The video is difficult to
follow and shows little
creativity or engagement.

The main idea can be
understood, but the presentation
is not engaging.

The video communicates the
main idea clearly and includes
some creative or engaging
storytelling elements.

The video is clear, well
organized, and uses creative
storytelling to hold attention and
strengthen the message.

The video is exceptionally
clear, engaging, and
memorable, using creative
storytelling to stand out.




